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- N .
| INstigo.



Login Details

Simply login to your reporting account to gain access to
daily reports and analyse your store/group performance.

Website Access: http://transactorbi.com/

Your username and password will be provided via email.
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http://transactorbi.com/

Reports Overview

There are 6 reports available within your account, plus a
Dashboard and Top Customer overview:

- Dashboard

- Demographic Age

- Demographic Gender
- Enrolment Summary
- Loyalty Summary

- Member Savings Balance
- Member Vs Non-Member

- Staff Retail Performance
- Top Customers
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Author: biadmin Author: bizdrnin
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Member Savings Balance Mernber vs NonMember
Author: biadmin Author: bizdrnin
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LifeClub Demographic - Gender

Author: biadmin
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Staff Retail Performance

Author: biadmin
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Loyalty Summary by Store
Author. biadmin
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Top Customers

Top Customers
Author. bindmin



Dashboard

The dashboard report loads automatically when you login, and
defaults to showing the day priors data as a snapshot for store
sales and member sales, and a store overview of
demographics.

Filters

On the right top corner there are filters available to change the
view based on a day, week, month, quarter or year, and then
the period based on specific dates.

Use the Store Group/Store filters if you have access to multiple
stores. € mer e sioss
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Navigating Report Menu

When finished with the dashboard, simply click on the
‘Folder’ icon in the top left menu.
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Reports

After clicking on the ‘Folder’ icon, you will be directed to the
below page.

- Dashboard: Provides options of going back to the
dashboard or viewing your top customers

- LifeClub Reports: takes you to the suite of reports available
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* LifeClub Reports
Instige Reports

Dashboards

Dashiboards

After clicking the ‘LifeClub Reports’ folder, the below report
selection will load.
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Enrolments Summary - LC

Auther: biadmin

Modified 2016-12-08 1234:55.012
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LifeClub Demographic - Age
Author. biadrrin

Mocidied J015-11-15 09:0418.174
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Member vs NonMember
Author. biadmin

Mocified 2015-09-11 09:25:44. 193
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LifeClub Demographic - Gender

Author: biadmin

Modified 2015-12- 01121257441
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Staff Retail Performance
Author: biadmin

Modified 2015-08-1 11751908
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Auther: biadmin

Modified 2015-09-10 16:18:24. 458

2

reporting

Top Customers
Top Customners.
Author. bindmin

Mosiified 2017-02-17 11:47:58




Demographics
Age & Gender

It is important to understand your shopper to ensure you
market your business accordingly. View these demographic
reports to see your database split by gender and age, showing
their spend, Average Retail Value and Transaction Count.

Tip: If you have a high amount of customers sitting within the
‘Unknown’ bracket for gender or age, make sure staff are
entering the gender/date of birth field on the enrolment form
to help you target more appropriately.

L ifEC| u b Demographic - Gender
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Gender ‘otal % of Total Enrolments Yo of Retail % of Retail
Members Members  over Period
over Period Value Transactio ount
Value
Mae 9,532 1% 9.59 536704189 1377% 13990
< ? T ?
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Enrolment Summary

Get a quick snapshot of the number of new enrolments
signed up to the LifeClub program within the date range
selected. You will be able to compare on the period prior to
see the uplift.
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Loyalty Summary

This report shows your loyalty as a percentage of retail
transactions, reward dollars issued and redeemed as well
as looking at the change from the period prior.

LifQCl U b Loyalty Summary by Store

It’s your life, be rewarded
Remerting pesiod fram 01/12/2015 to 31/12/2015 (comparing period fram 31/10/2015 to 30/11/2015) UserID : MAINZ_193_INSTIGO

Total Retail Total Loyalty # Retail # Loyalty % Loyalty / Total Average Loyalty Purchase Reward Dollars Reward Dollars
Sales  C Retail Sales C Trs C Trans C Retail Transactions C Retail Transaction C Fi

$171,279 29.08%  $100,179 4L1.8 2% 5,022 18.70% 2,954 21.80% 58.82% -1.90% $33.91 21.80% 157 9.00% $5,058 4.85% $6,759 78.65%

Merchant Hame

Total  $171,279 29.068%  $100,175 L8 2% 5,022 16.70% 7,954 16.44% 58.82% “Lo0% $33.51 2LB0%  L57 8.00% $5,058 4.85% $6,758 78.65%
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Member Savings Balance

Customer contactibility is broken down based on their reward
dollar balance within this report. This is a helpful report when
deciding whether to participate in email and direct mailer
communications focusing on redemption and reactivation.
Research shows when customers redeem reward dollars they
tend to spend more per transaction than a non-redeemer.

L ife C | u b Member Savings Balance
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Total Total Outstanding  Less than 1 Month  Last Txn Betw. 1 - 2 Last Txn More than 3

T ooty Balance Members Loyalty Balance Since Last Tw Months Months
0-3493 202,158 418,781 25332 24433 6137
$5-39.99 A62 433457 13476 331 16,14
- 314 54 7.307 132 338 A6
- 313 542 770 A52 160 A7
- 324 343 217 750 a0 39
- 323 2731 REE] 334 438 55
More Uhan $30 5865 $43247.230 2788 320 39
Total: 309,015 544,717,760 54,184 40,841 87,589
Total  Total Outstanding  Less than 1 Month  Last Tun Betw. - 2 Last Txn More than 3
T Loyalty Balance Members Loyalty Balance Since Last Txn Month: Menths
0-3433 83,202 5178514 1041 555 24724
35 -39.99 26098 $183.57 7 404 727
EETEE 5769 511846 7 i5 253
EETEE 4205 SERE] EE] 7 1,00
EEELE 278 $50.77 0 3 50
EEEEE 314 535,836 330 B 269
More Ui $30 EEH 5155098 1458 480 585
Total: 130,862 $794,500 22,845 16,5851 36,935
Total  TotslQutstanding  Less than 1 Month Last Tun Betw. L- 2 Last Txn More than 3
T Loyalty Balance Members Loyalty Balance Since Last Tw Months Months
0-3493 198922 408 633 35400 23676 53212
35 -39.99 60519 426477 13278 136 1547
- 314 21720 263 324 7 328 5
] 3458 162 14 587 Fl
4 4333 109,035 741 788
9 2,769 575,594 EEE] 481
More Uhan $30 5822 343243951 2763 313 373
Total 302,108 $44,689,332 53,163 39,895 83,764
Mailable with Total  Totsl Outstanding  Less than 1 Month Last Txn Betw. L - 2 Last Ten More than 3
no email alty Balance Members Loyalty Balance Since Last Tun Morths onths
0-3433 115372 $235 759 15374 14548 35220
35-33.93 7 $245,336 704 5211 L]
EETEE . $147.373 341 1855 A31
EETEE E 90,907 164 834 A5E
— 324 558876 ER 313 388
— 529 A7 530,121 502 238 z80
More than $30 A5S 533091381 1285 433 EFE}
Total: 174,812 43,511,353 30,361 23,562 48,995
Fiekd Full Field Name
Loyalty Balance Loyalty Balance The Loyalty Balance Range
Totsl Membess Total Membess Totsl Membess within the Loyalty Belance Range
Tolal Quistanding Loyaly Balance Tetal Qutstanding Loyalty Baance Total unsgent Loysily remaning an Member
Accounts
Less than 1 Month Since Last Tan Less than 1 Month Since Last Transact Number of Members wha performed their lst
Teansaction i kss than a manth.
Last Tan Betw. 1 - 2 Months Last Transactions Betwesn 1102 Months Number of Members wha perfomed their Lt
Transaction betwesn 1 1o 2 Months aga.
Last Tan More than 3 Manths. Last Tramsaction More than 3 Manths Number of Members wha performed their Lt
Teansaction mere than 3 Manths sga
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Member Vs Non-Member

To further analyse your loyalty performance, this report
compares LifeClub members and non-members based on retail
sales, number of transactions, average retail sale (ARS) and
number of products per retail transaction/overall transaction.

LifeC| u b Member vs NonMember
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UserTD : MAINZ_193_INSTIGO

Retail Transaction Valuse £ Retail Transactions & Transactions Average Retail Average Value & Products per Retail £ Products per Transaction

Value Transaction
Store Name Members  Non Memb. Members  Non Memb. Members  Mon Memb. Members  Non Memb. Members  Non Memb. Members  Non Memb, Members  Non Memb.
——————————————————————————————————————————————————————

574377 378,984 2,901 4418 3,143 6,494 32564 31789 §3233 32333 233 187 230 215
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Staff Retail Performance

This is a staff performance report, breaking down staff
transactions based on the number they perform (retail and
script), ARS of all transactions and loyalty, their % of
loyalty/retail transactions, number of items per basket as well
as the number of new LifeClub enrolments they performed for

the month.

LifeClub
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Regarting oeriod fram 0171272015 tw 31712/2015

Staff Retail Performance

UserID : MATNZ_193_INSTIGO

Operator Hame Mumber of  Mumber ol AverageAverage Retsi  Mumberof  Numberol % of Store Average %  Mumberol  Number ol
Transactions Retsi  Transactions  Transactions Loyalty Loyalty Retai Tetal Loyaly Retai Loyalty/Retai  Itemsper  Enrciments
Transactions Value Valse Transactions Transactions Transactions  Transactions Bashel
Value (Retail)
2378 1,783 326,85 32121 926 a63 29.46% 32593 48.40% 20 34
1175 203 $26.01 42028 377 354 11.989% $2453 38.99% 208 13
1,167 293 326,86 32267 440 a21 14.00% $27.43 47.14% 228 17
1,164 a9z $26.50 $2073 276 257 a78% $26561 2881% 181 4
. 991 733 32633 32076 291 260 226% $24.73 3I547% 194 5
CaSh ler 476 360 $2585 $1834 29 a0 315% $2153 25.00% 185 0
419 326 32597 31937 135 125 430% 32158 3834% 194 &
385 289 $2791 $2147 103 a3 328% $2028 32.18% 187 2
names 382 280 $27.87 32074 142 109 452% 32538 38.93% 206 1
297 233 $2851 $22565 a0 75 255% $2731 32.19% 2 1
257 208 52771 $2027 106 a3 337% $2332 4537% 211 2
. 236 178 $25.13 52006 75 72 239% $2355 40.45% 182 3
||Sted he re 121 a5 $2451 42137 50 46 159% 32699 48.42% a2 1
62 42 $2639 $19.42 12 12 038% $17.89 24.49% 21 0
55 40 52938 522139 17 17 054% 52890 42.50% 1485 3
30 25 $3058 $27.01 & & 0.19% $24.40 24.00% 232 1
20 13 432398 42543 3 3 0.10% $a093 2308% 146 a
12 a $2636 $2278 3 3 0.10% $1367 3333% 178 0
& 4 $20569 $1270 2 2 0.06% $21.14 50.00% 15 1
3 1 51471 47749 o o 0.00% 0.00% 1 0
1 1 $1830 4610 a a a.00% 0.00% 1 a
[ [ 50,00 1 1 0.00% 5
5,637 7,317 £26.68 £20.96 3,143 3,001  100.00% 25,64 30.65% 205 100




Top Customers

Get to know who your top customers are by running this report.
Simply use the filter options on the right to nominate the view of
top 20, 50, 200 or 500, and rank in order of number of visits or total
spend with the date range selected.

Top M: | Top 50 |

Rank By : | visits 1%

The report will load with the following columns of data, and can be
exported into excel by clicking the green icon at the top right of the
report table.

- Customer Name H
- Address, Email, Phone m'
- First & Last Transaction Date il

- Number of visits in period selected

- Total Spend in period selected (Retail & Script)

- Average Transaction Sale in period (Retail & Script)
- Total Retail Spend in period

- Average Retail Sale in period




~ Helpful Hints

1.  Make sure the report you have opened fully loads before going back
to the main report selection tab (labelled ‘Document Browser’) and
opening another report.
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LifeCl u b Member vs NonMember
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Retail Transaction Valse. # Retail Transactions # Transactions Average Retall Transaction  Average TransactionWalse & Products per Retal 4 Products per Transaction
ransaction

Retail Sales

£96,000
$80,000
564000
$45,000
532000
$16,000
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574377 78984

B vembers B ton Members

Average Retail Transactions
528 52564

$17.89

B vembers B ton Members

2.  Exporting Reports into PDFs, excel and other files for staff members
and easy access. In the top right corner, simply click File, Export and
then your program of choice.
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3. All reports default to the time period of the full month prior. To
change the time frame, simply use the filters on the top right corner
as per the above screen shot.
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User Note

Internet Explorer is no longer supported by Microsoft
Office, resulting in not being 100% compatible with the
LifeClub reporting site.

If you use Internet Explorer, you may notice graphs may not
load and filters are not as user friendly.

It is recommended to use Google Chrome or Microsoft
Edge.

For any questions, please contact the LifeClub team on 02
9248 2600.
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